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Health is not given to us
There is hardly any aspect of our lives that
is as strongly influenced by economic interests as our health.
Unfortunately, the best business can still be
done at the expense of sick people. If we
are to change this, we have to make public
those interest groups that bar the way to
preventing disease.

The right to preventive, natural health is not
given to us. If we want to reach this goal,
we have to do something towards achieving it.
Encouraging manufacturers to systematically test their products for quality and eﬃcacy is an important step in this direction.

Demand answers
to your questions
Research is the prerequisite for quality. This
brochure illustrates how many vitamin producers feel about the role of research. The
overview of scientific studies published in
PubMed shows that, seemingly, these producers are neither interested in conducting
their own research nor in determining how
their products act in the human body.

But is this knowledge relevant to your own
situation? Is the manufacturer that you are
entrusting your health to doing any research?
Finding the answer to this is very simple:
Just ask them! All you need is a product
package and an internet connection. You
have both at hand?
Great! Then follow these four steps:

1 – Take the package of your
vitamin supplement

2 – Find the manufacturer's
details on the package

4 – Ask the manufacturer
your questions
(see the following examples)

3 – Search for the contact
information on the Internet
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Chapter 3: Active for your health
There are many ways that you can get
your answers. For instance, you can send
your enquiry in the conventional way, by
writing a letter, or you can simply send an

email. Of course, there are also other options, such as the companies’ Facebook
pages.

Examples of questions you should put to manufacturers:
1. Do you conduct your own research on the eﬀects of your food
supplements? If so, where can I find your studies and results?
2. Do you sponsor research on the eﬀects of your products
or your ingredients?
3. Do you use studies that other suppliers have conducted
on the composition of your products?

You can also band together with other
users and pay a visit to the manufacturers.
Tours of operations or advertising events
are a great opportunity to get a direct response from manufacturers. When vita-

min producers are confronted with the
aforementioned questions, they are usually evasive in their replies. Below you will
find letters from manufacturers that have
been sent to us by consumers who have
written to them.

Excerpts from letters sent by manufacturers in response to inquiries
from concerned customers. None of the respondents were able to
present scientific research on their products.

“We do not
commission our
own studies on
dietary supplements.”
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“... further studies
on food supplements are not
necessary.”

“..., there is no
need for our own
studies.”

Don't let such whitewashing discourage
you! Keep firing questions at manufacturers. The more inquiries they get, the
greater will be the pressure they are under
to test their products.

Talk to other interested consumers, to
benefit from your collective strengths.
Together you are stronger!

To put it plainly, we can only point to the fact
that millions of people are being misled
about the benefits of the food supplements
they take. If you want things to change, you
must become active!
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